
	

	Job Title
	[bookmark: Title]Marketing Manager - Brand and Content

	Reports To
	Senior Brand Manager 

	Scope
	UK 

	Department
	[bookmark: Function]Sales and Marketing

	Job Family
	Marketing and Communications

	Grade
	8 / Aon 6 / WTW AMK000 P3

	Behavioural 
Competency Level
	2



	Our Mission 

	
To give patients control of their health through knowledge, choice, convenience, and connection.


	Your Job Family Purpose

	This family is dedicated to revenue generation from both new business and existing accounts. They own and manage all direct sales channels and the bid and marketing activity required to support delivery of targets through those channels.

Marketing roles are concerned with brand development, relationship marketing, market and customer insight and commercial effectiveness of marketing campaigns and are responsible for meeting lead generation targets

	Your Role Purpose 

	
The marketing manager for brand and content will play a central role in bringing our brand to life across multiple channels – shaping compelling narratives, creating standout content and coordinating brand activities that engage our audiences and strengthen our market presence. 

You’ll work closely with subject matter experts, creative partners and commercial stakeholders across the business and externally. The role blends strategic thinking with hands-on delivery. 


	Our Values 

	



	Your Key Deliverables 

	[bookmark: Purpose]
Brand Positioning and Messaging
You’ll help refine and activate our brand positioning and messaging framework to ensure we articulate our value proposition consistently across audiences. Working with marketing leadership, you’ll adapt the core narrative for different segments — from pharmaceutical decision-makers to healthcare professionals and patients — and make sure our content reflects what we stand for.

Brand Governance & Standards
As a brand champion, you’ll support the rollout of our brand guidelines, helping teams apply tone of voice, visual identity and brand expression consistently. You’ll review materials for brand alignment, provide constructive feedback and coordinate with our creative agency to maintain high-quality execution.

Brand Awareness Campaigns
You’ll develop and deliver brand awareness campaigns that increase visibility and strengthen our reputation in the healthcare and life sciences space. This includes managing campaign plans, liaising with design and digital partners, briefing creative assets and tracking brand performance. You’ll look for fresh ways to raise awareness — from targeted digital activity to industry partnerships and award entries.

Content Strategy & Planning
You’ll manage the content calendar, ensuring our thought leadership, campaigns and news updates align with business priorities. Partnering with internal experts, you’ll plan content themes, identify timely topics and ensure every piece of content supports the buyer journey and our brand story.

Content Creation & Copywriting
You’ll produce high-quality written content across formats — including case studies, blog articles, white papers, web copy and social media posts. You’ll work closely with subject matter experts to turn complex ideas into clear, engaging narratives with the right level of scientific accuracy.

Content Production & Agency Coordination
You’ll work with our creative agency and freelance network to deliver videos, infographics and campaign materials. You’ll manage briefs, review outputs, coordinate timelines and ensure all deliverables meet brand and quality standards.

Event Marketing & Activation
You’ll support the marketing aspects of our corporate and industry events, from planning and promotional materials to on-site content capture. You’ll ensure events are well-branded, consistent with our messaging and used as opportunities to generate future marketing content.


	Our Regulatory Responsibilities

	
· Adhere to (CQC/ GDP/NMC/GPHC / ICO) standards relevant to role 
· Chair / Attend all relevant committees aligned to remit of the role 
· Be aware of all responsibilities relating to Infection Prevention and Control


	Your Skills and Knowledge 

	
Skills and Knowledge:
· 4-6 years of marketing experience, ideally in B2B, life sciences or healthcare
· Exceptional writer with a passion for brand storytelling and content creation 
· Comfortable managing multiple projects and stakeholders
· Demonstrable success creating content that drives measurable business outcomes
· Understanding of how to optimise creative for different channels and formats
· Knowledge of brand development and governance
· Experience managing compliance and approval processes in regulated environments
· Strong project management skills with ability to juggle multiple projects
· Excellent stakeholder management and communication abilities
· Analytical mindset - able to connect creative decisions to performance metrics


	Your Accountability

	Size of the unit
	· [bookmark: DirReport]Contributing Group EBITDA performance 

	Direct Report units
	· [bookmark: Revenue]N/A 

	Indirect Report units
	· N/A 
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